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Post-war reconstruction of Ukraine’s economy is possible only if entrepreneurial activity is activated and
women’s and veterans’ businesses are developed. To achieve this, it’s worth emphasizing the new quality of the
institution of social capital and its inclusive development. The purpose of the article is to present the socio-
economic effects of the functioning of women’s and veteran-owned businesses, to determine what the inclusiveness
of these businesses is manifested in, and what a high-quality social capital institution contributes to. To achieve
the specified goal, the work used methods of analysis and synthesis, grouping, generalization, comparison, and
systemic methods, which allowed for a comprehensive study of existing scientific works on the issues of inclusive
development of social capital for entrepreneurship, to solve the tasks set for scientists, and to outline the prospects
for future research. The article substantiates and reveals manifestations of inclusiveness and barrier-freeness
in women’s and veterans’ businesses. It’s indicated that by building a business, veterans have the opportunity
to establish new social ties, get rid of the “fears” of war, and restore old business contacts; women in business
show perseverance, multitasking, inspiration, a high level of motivation, and interest in developing a partner
business, because women are extremely sociable individuals. It was found that the qualitative development of
social capital contributes to the creation of a “healthy” business ecosystem of women’s and veterans’ businesses;
forms strategic but flexible thinking; improves the implementation of equal opportunities policies. Relevant
tools for supporting veteran entrepreneurship in Ukraine are presented, including information and consulting,
educational, institutional, financial, and economic support. The practical value of the study lies in the proposed
social measures to combat the elimination of social isolation of veterans and poverty of women; elimination of
the “gap” in wages between inclusive groups of workers and ordinary workers.

Keywords: social capital institute, barrier-free, women'’s business, veterans’ entrepreneurship, gender
equality, self-realization, partnership business.

POJIb COLIAJIBHOT'O KANITAJY AJIA IHKJIIO3UBHOI'O PO3BUTKY
BETEPAHCBKOI'O TA KIHOYOTI'O BI3BHECY

Kpayc H.M., Kpayc K.M.
Yepracokuil HayionanreHull yHigepcumem imeni boeoana XmenbHuyvbkozo

Imenko 1.C.
Tonmascvruti HayioHanvHull nedazociunuil yrigepcumem imeni B.I7 Koponenka

Ilosocuna 6iodyooea exonomiku YKpainu mootciuea 3a ymoeu axkmueizayii nionpuemMHuubkoi oianivHocmi
ma po3eumKy xHcinouozo i eemepancwvkozo oiznecy. Illoé oocazmu ubo2o cnio pooumu aKkyenm Ha HOGII AKOCHI
iHCmumymy couianvHozo Kanimany i 1020 IHK03ueHOMY po3eumky. Mema cmammi nonszac 6 momy, wjod npeo-
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CMagumu coyianbHO-eKOHOMIUHI edhekmu 6i0 (PYHKUIOHYBAHHA HCIHOUO20 | 6eMEPAHCLKO20 Oi3HeCY, GUHAUUMU
npose ix IHKII03UGHOCHE MA 6A2OMICHb IHCHIUMYHLY COUianbHO20 Kanimany. /[na 0ocazHeHHs eu3HaueHoi memu
6 podomi GUKOPUCIAHO MemOoOU AHANIZy MmA CUHME3Y, PYNYBAHHS, V3AcaNbHEeHHs, NOPIGHAHHS | CUCHIEMHUIL
Memoou, wio 00360aUNU KOMNIEKCHO ONPAUI06AMY HAAGHI HAYKOBI 00POOKU 3 NUMAHD IHKI03UBHO20 PO3GUNIKY
coyianbHo20 Kanimany 015 RIONPUEMHUUMEA, PO36’A3AMU NOCMAGIEHI Neped HAYKOBUAMU 3AB0AHHA I OKpec-
JUmu nepcneKmusu Manoymuix 00ociioycens. B cmammi o6rpynmosano i po3xpumo npossu inKa03ueHocmi
i 0ezoap’epuocmi y scinouomy it eemepancvkomy 6izneci. Bxazano, uio 6udyoogyrouu oiznec, gemepanu maromo
3MO2y HANA200UMU HOGI COUIANbHI 36’ A3KU, NO3OYMUCA «(CIPAXi8» GillHU, GIOHOGUMU cMApI Di3HeC-KOHMAKMU;
Y MHCIHOK 6 Oi3HeCi NPOAGIACMbCA HANONEZTUGICHb, MYTTbMU3AOAUHICHIb, 3 AGIAECMbCA HAMXHEHHICHb, BUCOKUIL
pisenv momueayii, 3auiKasieHicmy y po3sUmKy RAPMHEPCLKO20 Oi3HeCy, adce HCIHKU HAO3GUUAIIHO KOMYHI-
KabenvHi ocoducmocmi. 3’1c08aH0, W0 AKICHUIL PO3GUMOK COUIAILHOZ0 KANIMATY CRPUAE CHIGOPEHHIO «300D0-
601» Oi3Hec-eKocucmemu HCiHou020 i 6emepancekozo 0izHecy; hopmye cmpameziune, ane ZHy4K020 MUCIEHHS;
ROKPAWLYE Peanizauito ROTIMUKU PIGHUX MONCTUGOCHIC] A 3aN0UAmKogye podomy 6 pamkax Emuunozo kodexcy.
Ilpeocmaeneno incmpymenmu RIOMPUMKU 6eMEPAHCLKO20 RIONPUEMHUNMEA 8 YKpaini, Aemopamu 6ucio6nena
OyMKa npo me, w0 6apmo NPOEOOUMU COUIANbHI 3aX00U8 011 OOPOMbOU 3 YCYHEHHA COUianbHOT i3onauii eeme-
Panie ma GiOHOCI JHCIHOK; YCYHYMU «PO3PUB)» 6 ONJIAmI NPAUi Midic IHKIIO3UBHUMU ZPYRAMU NPAYIGHUKIG I 36U-
yaiinumu npavienuxamu. Haykoeui cmosams na no3uuii mozo, w0 iHK1103UGHUIL AChEKM 00CTI0NCYBAHUX RiO-
RPUEMCINE NPOAGTIAEMBCA 8 IMIHI 2EHOEPHUX CHIEPEOMUNIE 000 6udopy 6udy Oi3Hecy i 1l020 2any3i 30iliCHeHHA.

Knrouosi cnoea: incmumym coyianvnoz2o kanimany, 6e30ap’cpuicmo, dcinouutl Oiznec, emepancbke
NiONPUEMHUYMBO, 2eHOEPHA PIBHICMb, CaMopeanizayisi, napmuepcoKkull OisHec.

Statement of the problem. The importance of
inclusive development of social capital in the 21st
century is of great importance, as it determines the
quality of social relations through interpersonal inter-
action. The economic success of a country is deter-
mined, firstly, by the quality of social capital as the
basis on which new types of business are formed.

In recent years, the number of veteran businesses
and women entrepreneurs has been growing. Women
will receive the same economic and social opportuni-
ties as men. This includes access to business loans,
mobile banking, quality education, property rights,
leadership roles, and gender equality [1, p. 15]. As a
result of the war, veteran businesses in Ukraine have
gained considerable popularity and support from gov-
ernment institutions. For Ukrainian veterans, entre-
preneurship is characterized by inclusiveness, and
their business becomes barrier-free.

Analysis of recent research and publications.
We consider the scientific achievements of M. Alpino
and H. Mehlum valuable, because they managed to
reveal social capital as a mutual exchange of affec-
tion within a selected group. Their main assumption
is that people have productive potential, for example,
innovations, which cannot be used autonomously [2,
p. 255]. Foreign scholars Ch. Lyu, C. Peng, H. Yang,
H. Li, and X. Gu studied social capital through the
prism of the innovative efficiency of digital compa-
nies. The scholars concluded that for digital compa-
nies, social capital is an important development factor
and has a positive effect on the efficiency of innova-
tion and confirmed the consistent mediating effect of
cross-border knowledge search and absorptive capac-
ity [3]. Researchers 1. Daskalopoulou, A. Karakitsiou,
and Z. Thomakis analyzed the features of the influ-
ence of social capital on the progressive development
of social entrepreneurship [4, p. 1].

M. Maria, S. Poggesia, G. Abatecolaa and C. Essers,
using a gender-neutral approach, devoted their research
to studying the innovative component in women’s
entrepreneurship and proved that the innovative poten-
tial in women’s business positively affects the dynamic
development of the entrepreneurial ecosystem, making
it inclusive [5, p. 1]. A deep scientific analysis of the
processes of social entrepreneurship initiated by women
entrepreneurs as agents of change was conducted by sci-
entists E. Rosca, N. Agarwal, and A. Brem [6].

Valuable are the studies of veteran businesses by
N. Samoliuk, Y. Bilan, and H. Mishchuk, who note that
the entrepreneurial intentions of veterans’ stem from
social factors, not financial, and are caused by dissatis-
faction with employment. The researchers found that the
management of veteran businesses in Ukraine should
include the development of social responsibility of vet-
erans as the most influential mechanism [7, p. 295].
Scientists A. Heinz, M. Freeman, 1. Harpaz-Rotem, and
R. Pietrzak in their publication indicated that American
military veterans are twice as likely to be self-employed
as retirees of the same age, and are owners of more than
10% of businesses in the country. Self-employed Amer-
ican veterans demonstrated higher levels of gratitude,
community integration, and altruistic service [8, p. 1].

We also made attempts in our early research to ana-
lyze the institutional and financial component of sup-
porting veteran businesses in Ukraine, considering proj-
ect options supported by the government of the country
and public organizations [9]. We presented the analysis
of the features of opening women’s entrepreneurship in
Ukraine through the prism of studying possible risks and
tools to support women’s businesses [10]. At the same
time, clarifying the role of the social capital institution
for the inclusive development of women’s and veterans’
entrepreneurship in Ukraine and outlining its socio-eco-
nomic effects require additional study and disclosure. In
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particular, there is no clear understanding of the relevant
instruments for supporting veterans’ entrepreneurship in
the post-war period.

Setting the task. The purpose of the article is to
present socio-economic effects through the prism of
inclusion, institutional and innovative components;
to indicate the importance of the institution of social
capital for the inclusive and barrier-free development
of women’s and veterans’ entrepreneurship in Ukraine;
to identify tools for supporting veterans’ businesses.

Research methodology. To achieve the goal of sci-
entific research, a thorough and reliable database was
taken as the basis. A significant role belongs to theoreti-
cal and research developments presented in scientific
publications in rated and cited journals, indexed in the
Scopus database, which is distinguished by the high
quality of scientific articles and openness. This provides
the work with relevant materials that cover the results of
previous in-depth research in various fields of knowl-
edge and contain substantiated concepts and hypotheses
regarding the inclusive development of social capital
and its role for women’s and veterans’ businesses.

The study of previous research on the issues of
inclusive entrepreneurship development allows for
a qualitative scientific analysis of the functioning of
women’s and veterans’ businesses in different countries
of the world. The reviewed publications provide an
idea of the actual state of affairs in the field of expand-
ing opportunities for the formation of a new quality of
social capital, allowing for a purposeful and methodi-
cally substantiated conduct of one’s own research.

The article uses various methods, including group-
ing to present the socio-economic effects of the func-
tioning of veteran and women'’s businesses in Ukraine
and the foundation on which the development of

social capital is based, demonstrating scientific ideas
on current tools for supporting veteran businesses.
The comparison method helped to indicate the mani-
festations of inclusiveness and barrier-freeness in
women’s and veteran entrepreneurship. The methods
of analysis, synthesis, induction, and deduction were
used to present the role of social capital for opening
new types of businesses in post-war Ukraine.

Summary of the main research material. The insti-
tution of social capital is influenced by “religious affilia-
tion and prayer, trust and conflict, and close family ties
that are derived from it” [11, p. 914]. The development of
social capital is significantly influenced by the presence
of mutual support in the community, the presence of signs
of solidarity in responses to crisis events, and collective
participation in actions [12, p. 1562]. Domestic entrepre-
neurship should actively increase social capital in order
to increase the productivity of innovations [3, p. 1] in
times of post-war recovery. Inclusive innovation is aimed
at marginalized, underprivileged groups of people seek-
ing solutions that would improve their well-being. It is
important to understand the inclusive innovation traits of
women and veterans in order to increase their business
awareness and promote inclusive entrepreneurship [13,
p. 13]. During the war and post-war reconstruction, state
support for starting a business by veterans should become
a strategic direction of their social support, as it allows
veterans to develop small and medium-sized businesses,
reducing the burden on social sector financing [7, p. 306].
The key importance of the social capital institute for the
inclusive development of women’s and veterans’ entre-
preneurship in Ukraine is presented in Fig. 1.

Analyzing Fig. 1, it’s worth noting that currently
there is a breakdown of gender stereotypes. “Gender
and culture interact dynamically, forming gender-role

~
Implementation of equal opportunities policy. Creating a “healthy” business ecosystem
Working within the framework of the Code for women and veteran businesses
of Ethics
/

The emergence of effective
emotional intelligence

Developing strategic but
flexible thinking

Eliminating social roles and
gender biases

What does a
quality social
capital institution
contribute to?

High level of responsibility for
decisions made

Constant pursuit of excellence
and willingness to learn

Removing “glass” barriers and
enabling a strategic vision mode

J/

Enhances Ukraine’s international image when veterans and women in business
demonstrate innovative entrepreneurial spirit and national economic potential

Figure 1. The key importance of the social capital institute for the inclusive
and barrier-free development of women’s and veterans’ entrepreneurship in Ukraine

Source: compiled based on the authors’ observations
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expectations and identity, as well as the economic and
social environment in which female entrepreneurship
is included” [14, p. 985]. It’s worth ensuring gender
neutrality in the country’s business environment and
supporting a change in the usual distribution of gen-
der roles in society, business, and family. Moreover, in
“entrepreneurship, women are better suited to manag-
ing social enterprises. .. female social entrepreneurs are
highly motivated to address social issues” [6]. Much
of the gender gap in startup performance is explained
by different industry models and startup goals, women
remain active in all industries worldwide [15, p. 14].

The development of women’s entrepreneurship is
influenced by individual challenges and cultural heritage
in business models, which over time leads to the emer-
gence of social and economic barriers [16, p. 1709]. In
addressing the “gender gap in entrepreneurship, despite
some progress in recent years, women continue to face
some barriers to business, including access to finance
and networks. Encouraging women to start businesses
can help reduce the gender gap and create new socio-
economic opportunities for women” [13, p. 4].

In general, it isn’t wrong to assume that when studying

women’s “social capital, we mean capital as a connection

What is the inclusiveness of
veteran entrepreneurship?

formed by the joint actions of all parties in a network of
interests, which helps stakeholders exchange knowledge,
information, and value” [3, p. 2]. Women’s “social capital
can be used to promote or undermine the public good. For
example, the lack of formal insurance mechanisms and
financial instruments makes it impossible for the poor to
use social ties to protect themselves from risk and vul-
nerability” [17, p. 243]. Financial institutions perceive
women’s social capital as a source of pressure on the
environment, limiting the opportunistic behavior of firms
in concluding debt contracts [18, p. 1017].

Social capital is a mechanism for creating influence
that works at different levels of interaction in social
women’s entrepreneurship. Influence includes productiv-
ity, community resilience, and institutional development
[4, p. 1]. Veteran social capital is characterized by a high
level of optimism, extraversion, gratitude, and interest.
And the veterans themselves, over time, socialize and
define a new purpose in life [8, p. 7]. We have attempted
to present the manifestations of inclusiveness and barrier-
freeness in women’s and veterans’ businesses in Fig. 2.

The inclusive development of veteran entrepre-
neurship is ensured by providing state support at the
initial stage. This can be both grant support for vet-

What is the inclusiveness of female
entrepreneurship?

War veterans have the opportunity to realize
themselves and express themselves through
business. To feel needed by society and
their family. Their professional and personal
self-realization is taking place. The
emergence of new leaders with strong
leadership qualities. A role model for the
younger generation.

The psychological state improves and
recovers. Veterans have the opportunity to
“forget” and immerse themselves in things,
which will improve their emotional state
and get rid of depression. Under such
conditions, the level of stress and emotional
tension decreases.

By building a business, veterans have the
opportunity to establish new social
connections, get rid of the “fears” of war,
and maintain old business contacts. That is,
a veteran has the opportunity to integrate
into society more quickly.

—

Overcoming self-doubt. Self-realization
and self-expression. Through
socialization, exchange of business ideas
and partnership.

It manifests itself through women’s
perseverance, multitasking, inspiration,
high level of motivation, interest in
developing a partnership business,
because women are extremely sociable
individuals. Women in business are filled
with  positive energy, intelligence,
happiness, beauty. They inspire those
around them.

Elimination of gender stereotypes, ease
of combining business activities with
family responsibilities. Economic
independence as a result of running a
business expands the opportunities for
women to make their own conscious
choices regarding their daily lives.

<_

Figure 2. Manifestations of inclusivity and accessibility in women’s and veteran-owned businesses

Source: compiled based on the authors’ observations
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erans’ business ideas and promotion of the culture of
veteran entrepreneurship through training in formal
and informal institutions.

The connection between inclusive women’s and vet-
erans’ entrepreneurship is close and important. It is not
only about employment, employment, but also about the
sense of necessity of such businessmen for the recovery
of the post-war economy. Digital women’s and veterans’
“businesses with high social capital have reliable social
networks that guarantee the free flow of resources (such
as heterogeneous knowledge) between enterprises. In
turn, the acquisition of heterogeneous knowledge can
effectively stimulate business innovation, and therefore
increase the productivity of innovations” [3, p. 3].

Fig. 3 presents the socio-economic effects of the
functioning of women’s and veteran entrepreneur-
ship in Ukraine. Revealing the content of Fig. 3, we
note that “inclusive innovativeness is an important
feature for a woman who considers inclusive innova-
tions in running a business or enterprise” [13, p. 13].
The inclusive development of women’s entrepreneur-
ship should be located in the coordinate system of
equal pay for the same amount of work performed in
a meaningful and valuable context. The government
of the country should develop programs aimed at
overcoming gender stereotypes in society. Positively,
applying for a business grant through the develop-
ment of an anonymous business project and resume.

The development of women’s entrepreneurship
is influenced by the network factor of relationships
between official and unofficial institutions of innovative

development, high-quality interaction within women’s
collectives, the presence of interorganizational partner-
ships, and a modern knowledge management system.
Creativity and innovation of women entrepreneurs is
achieved through the constant initiation of entrepreneur-
ial education, various forms and methods of internships
in order to learn from experience. Veteran entrepreneur-
ship requires the same support as women’s, but we have
indicated additional tools in Fig. 4.

In general, the weak regulatory framework regu-
lating the work of entrepreneurship in the country,
the lack of digital infrastructure, and the financial
and economic challenges provoked by martial law
do not contribute to the development of veteran and
women’s entrepreneurship. These factors hinder the
possibility of their inclusive development.

Conclusions from the study. Ukrainian women
entrepreneurs and veterans seek to feel involved in post-
war reconstruction. Women and veterans who hold lead-
ership positions in business are more ambitious, more
determined, take their business goals seriously, and are
more focused on involving colleagues and subordinates
in decision-making in their business. Veteran and wom-
en’s entrepreneurship in Ukraine is focused on a holistic
approach to creating an inclusive digital business eco-
system. In conclusion, it is worth noting that in order
to accelerate the development of veteran and women’s
businesses, it is necessary to focus on education and dis-
semination of knowledge about entrepreneurship; loans
should be accessible; an inclusive digital Ukrainian entre-
preneurship ecosystem aimed at export should be created.

Socio-economic effects of women’s and veterans’ entrepreneurship

P N

S

Inclusive aspect

Socio-economic aspect

Institutional and innovative aspect

regarding the choice of the type
of business and the industry in
which to conduct it.

Building  “healthy” business
relations between gender groups
of businessmen and classic
entrepreneurs. Favorable
conditions for a convenient
combination of professional and
family responsibilities.

activities to combat the
social isolation of veterans
and poverty of women.
Corporate social
responsibility and
partnership of veterans and
women, contributing to
social stability and
economic recovery.

Creating new jobs. The emergence of new
Eliminating the “gap” in wages || Increasing employment breakthrough innovations
between inclusive groups of || and reducing || and promotion of technical
workers and ordinary workers. unemployment. and technological
Changing gender stereotypes || Conducting social | | development of Ukraine.

Creation of platforms and
programs for the exchange of
experience, ideas and search
for investments aimed at
strengthening  the  socio-
economic independence of
women and the development
of women’s business.

Raising the level of culture
of veteran and women’s
business.

Figure 3. Socio-economic effects of the functioning of women’s
and veterans’ entrepreneurship in Ukraine

Source: compiled based on the authors’ observations
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Veteran Business Support Tools

Financial and economic (“cheap” Information and consulting support
loans, grants, interest rate - _ (free access to information,
compensation, tax breaks) professional consultations)

Enlightenment through < »  Technical and technological support

educational programs

Institutional support through legislative
Providing international experience initiatives, support from civil society
through exchange organizations

A
\ 4

Figure 4. Current tools for supporting veteran entrepreneurship in Ukraine

Source: compiled based on the author's ideas

Further scientific research should be conducted in  ness of social capital? What relevant accessibility mea-
part to find answers to the questions: What determinants  sures should local authorities implement to support the
of social capital in the context of digitalization and inclu-  emergence of veteran entrepreneurship? How does the
sive economic development are the most important?  emergence of new generations of digital tools impact the
How does the development of Al affect the inclusive-  inclusive development of women’s entrepreneurship?
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